
Marketing Manager – Miami

The Marketing Manager’s overall responsibility is to ensure that DMA level marketing objectives are 
attained working with assigned operations teams.  Develop and execute market level plans for their 
primary market, while developing market level plans for an additional market and managing a 
coordinator    who will execute those market and store level plans.  Areas of focus and accountability 
will include developing, training, and leading a team to the successful outcomes from market level 
planning, cross-functional expertise, and analysis.  Team Leaders are expected to operate as a unit in 
coordination with the Market Leader, franchisees and WRC staff to convert the brand strategies into 
market level executable work plans.  

Develop and plan, communicate and monitor marketing plans and strategies designed to Achieve Sales 
and Profit objectives for assigned markets (60%)

• Develop and plan, ensure execution, communication and monitoring of fully integrated 
marketing programs for each marketing window from TV to box toppers and CSR scripts.

• Manage flowchart print; selecting offers, quantities, proofing, assure budgets are maintained.
• Develop OLO strategy including email blast offers and coupon offers 
• Menu price and Coupon Codes; provide recommendation on menu pricing, promotional pricing 

and products.  Manage all coupon code changes including code additions/deletions, price 
changes

• Co-op Participation; attend and participate in all co-op meetings, act as conduit between DCO 
requests for the market, manage testing and communicate market feedback to the test team

• Track competitive movement in the market; including pricing surveys, print activity and offers 
• Oversee marketing activity and budget for assigned markets.  Determine budget allocation 

recommendation including print, store support materials, segment marketing and 
miscellaneous/local store programs

• Utilize the best marketing vehicles and operations solutions to reach maximum consumers
• Provide market level results, competitive analysis, and key measures to operations and brand 

team for inclusion in strategy
• Act as primary contact to DCO on market strategy, pricing, and advertising 

Oversee the Planning and Execution of Local Store Marketing for secondary market (15%)
• Manage Market Specialist to ensure local store opportunities in secondary market are executed
• Conduct routine analysis on LSM efforts to prove ROI (both financial and relationship)
• Approve and assist in development of LSM flowchart
• Approve  LSM budget 

Execute Local Marketing Opportunities that support overall market strategy (20%)
• Store level plans: order print and secure execution.  Including CADs, Megas, school nights, 

hotel programs, DTD, National execution of Plus Up Programs, lunch plans, summer events, 
school nights, apartment partnership, etc.

• Routine store visits (both Domino’s and competitors) to listen to store issues and provide 
further insight to develop plan elements

• Coach and train MCOs, GMs and store teams on LSM execution
• Supply stores with all store level print including creation and printing of flyers, wobble boards, 

signs, etc. 
• Work closely with DCO and Team Leader  in selecting stores and areas of focus



• Organize and execute grand opening plans for new stores, re-imaged stores, and relocated stores
• Hotel Key Cards; continue to develop the hotel program,  maintain the account with PLI, pay all 

bills, proof all key cards
• Own community relationships
• Execution and management of any premiums programs developed within the market
• Attendance at weekly market level meetings to explain plan components and ensure compliance 

including P&L meeting and GM and AM rallies 
• Conduct routine phone audits to ensure goals, value and reputation of programs is being 

achieved

Communications for best internal and cross functional Teamwork (5%)
• Feedback to Team Leader communicating  successes and roadblocks to ensure plan execution
• Feedback to Team Leader and WRC on execution of national promotions, product integrity and 

pricing
• Ensure execution and communication of plan.  Share information with other markets.
• Work with operations team to support plan execution/explanation.

QUALIFICATIONS
• Minimum 5 years of marketing experience
• Bi-lingual (English and Spanish)
• Degree in Marketing or equivalent experience
• Shows ability to direct and coach team members
• Proficiency in computer application (Word, Excel, Powerpoint, Email)
• Strong organization, interpersonal and communication skills
• Must be flexible & a team player
• Ability to work independently
• Ability to handle a number of tasks at once

Please apply online at:  https://dominos.taleo.net/careersection/wrc/jobdetail.ftl?job=O-TL-
Miami&lang=en&src 
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